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Price Controls
Price control imposed by the government is a type of price floor or price ceiling that is made to regulate the market (Sexton, 2015). The price ceiling involves a legal maximum price that is different from the market equilibrium price being set for all goods that are assumed to be important to low-income households. On the other hand, price floors are legal minimum prices that are set on the wages since wages are the primary sources of income for many households (Sexton, 2015). During disasters such as hurricanes, price controls with help the households. In such times, the government is likely to set price ceilings to ensure that all basic goods such as food are easily affordable and accessible, especially by the households affected by the hurricanes.
In such cases, the potential winners as a result of price controls are the consumers. The price controls, in this case, are made to protect the consumer from unfair prices that they could be charged by the suppliers (Hatfield, Plott & Tanaka, 2016). Additionally, some suppliers with monopoly powers may decide to exploit the consumers during disasters; hence price controls are able to protect the consumers from them. The potential losers are the suppliers since price controls are made to prevent them from having the authority of rising prices above certain levels. However, price controls could lead to lower supply and shortages. When the suppliers receive lower prices, they will have fewer incentives to supply the goods  (Hatfield, Plott & Tanaka, 2016). In the long run, demand will be higher than supply hence resulting in shortages. Additionally, the price controls may also result in the emergence of black markets as the consumers attempt to overcome the market shortage.
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